USA-9 Sit-Down Restaurants of the GINGINNATI, OH DMA...

Brand New Data as of February 28, 2026!
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19.1% or 372,152 of CINCINNATI DMA Adults 18 or older Used SKYLINE CHILI in the past 30 days.
Typical Adults 18 or older who Used SKYLINE CHILI in the past 30 days are 48.8 years old (.4% older than
average) and have a $126,549 (22.3% higher than average) annual household income.
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6.8% or 133,132 of CINCINNATI DMA Adults 18 or older Used GOLD STAR CHILI in the past 30 days.
Typical Adults 18 or older who Used GOLD STAR CHILI in the past 30 days are 51.2 years old (5.3% older than
average) and have a $104,579 (1.1% higher than average) annual household income.
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7.2% or 140,168 of CINCINNATI DMA Adults 18 or older Used FRISCH'S BIG BOY in the past 30 days.
Typical Adults 18 or older who Used FRISCH'S BIG BQY in the past 30 days are 53.7 years old (10.4% older
than average) and have a $74,919 (27.6% lower than average) annual household income.
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10.1% or 197,019 of CINCINNATI DMA Adults 18 or older Used LAROSA'S PIZZERIA in the past 30 days.
Typical Adults 18 or older who Used LAROSA'S PIZZERIA in the past 30 days are 52.2 years old (7.3% older
than average) and have a $113,472 (9.7% higher than average) annual household income.
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= who Used DEWEY'S PIZZA in
the past 30 days

3.1%

= Remainder of CINCINNATI
DMA

48.6 48.8

3.1% or 60,899 of CINCINNATI DMA Adults 18 or older Used DEWEY'S PIZZA in the past 30 days.
Typical Adults 18 or older who Used DEWEY'S PIZZA in the past 30 days are 46.9 years old (3.6% younger
than average) and have a $186,084 (79.8% higher than average) annual household income.
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parent of 1 or more children under 18.
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19.1% or 372,152 of CINCINNATI DMA Adults 18 or older Used SKYLINE CHILI in the past 30 days.
Adults 18 or older who Used SKYLINE CHILI in the past 30 days are 15.3% more likely to be a college
graduate, 22.1% more likely to work full-time, 16.7% more likely to be married, 10.8% less likely to be a
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Sit-down restaurants used past 30 days: Skyline Chili
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6.8% or 133,132 of CINCINNATI DMA Adults 18 or older Used GOLD STAR CHILI in the past 30 days.
Adults 18 or older who Used GOLD STAR CHILI in the past 30 days are 24.3% less likely to be a college
graduate, 20.2% more likely to work full-time, 6.% more likely to be married, 27.% less likely to be a
parent of 1 or more children under 18.
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7.2% or 140,168 of CINCINNATI DMA Adults 18 or older Used FRISCH'S BIG BOY in the past 30 days.
Adults 18 or older who Used FRISCH'S BIG BQY in the past 30 days are 56.4% less likely to be a college
graduate, 18.8% less likely to work full-time, 7.9% less likely to be married, 56.9% less likely to be a

parent of 1 or more children under 18.
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10.1% or 197,019 of CINCINNATI DMA Adults 18 or older Used LAROSA'S PIZZERIA in the past 30 days.
Adults 18 or older who Used LAROSA'S PIZZERIA in the past 30 days are 29.7% more likely to be a college
graduate, 3.4% more likely to work full-time, 10.6% more likely to be married, 17.1% less likely to be a
parent of 1 or more children under 18.
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3.1% or 60,899 of CINCINNATI DMA Adults 18 or older Used DEWEY'S PIZZA in the past 30 days.
@ DEWEY'S ™ Adults 18 or older who Used DEWEY'S PIZZA in the past 30 days are 136.% more likely to be a college
PIZZIA

graduate, 53.4% more likely to work full-time, 62.2% more likely to be married, 33.3% more likely to be
a parent of 1 or more children under 18.
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19.1% or 372,152 of CINCINNATI DMA Adults 18 or older Used SKYLINE CHIL! in the past 30 days.
Adults 18 or older who Used SKYLINE CHILI in the past 30 days are 15.6% more likely to own their home,
9.3% more likely to own a higher valued home, 13.3% more likely to have a single-family home, 13.1%

more likely to have a dog.
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" 6.8% or 133,132 of CINCINNATI DMA Adults 18 or older Used GOLD STAR CHILI in the past 30 days.
Gold Adults 18 or older who Used GOLD STAR CHILI in the past 30 days are 7.5% more likely to own their home,
G

18.6% more likely to own a higher valued home, 17.8% more likely to have a single-family home, 18.5%
more likely to have a dog.
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7.2% or 140,168 of CINCINNATI DMA Adults 18 or older Used FRISCH'S BIG BQY in the past 30 days.
Adults 18 or older who Used FRISCH'S BIG BOY in the past 30 days are 2.9% less likely to own their home,
7.5% more likely to own a higher valued home, 11.1% less likely to have a single-family home, 11.8% less
likely to have a dog.

Own/Rent/Other: Adults 18 or oldern m&m Type of Home:Adults 18 or older {® Pets in Home:Adults 18 or older
Single Family House {unattached)
Own a Dog
Townhouse or attached Home hl'o%
4.6%
Condominium r 5.8% o Cat §
wn a Ca
6.8%
3.1% Apartment 3
Y ... | 1%

Own Second Home | pobile Home or Factired 7.4% Own other type of Pet

°':f:::y‘“’ Home 5.0%
» who Used FRISCH'S BIG BOY in the past 30 days m CINCINNATI w who Used FRISCH'S BIG BOY in the past 30 days W CINCINNATI = who Used FRISCH'S BIG BOY in the past 30 days W CINCINNATI
ey )
Value of Owned Home: Adults 18 or older MHome Loans: Adults 18 or older

Average Value of Owned Home:
FRISCH'S BIG BOY in the past 30 days

CINCINNATI 5365,020

6.3%

- - : . S w 2.0% LK
<$150K S150K-5200K S200K-$250K $250K-S300K S$300K-$350K  $350K-S500K  SS500K-$750K  S750K-S1M S1VH Home Refinanced Home Equity Own
Mortgage Home Loan/Home Home/Property
= who Used FRISCH'S BIG BOY in the past 30 days m CINCINNATI Mortgage Improvement  Outright (NO
CINCINNATI DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 123 o Loan Mortgages)

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reservet

Sit-down restaurants used past 30 days: Frisch's Big Boy



10.1% or 197,019 of CINCINNATI DMA Adults 18 or older Used LAROSA'S PIZZERIA in the past 30 days.
— Adults 18 or older who Used LAROSA'S PIZZERIA in the past 30 days are 11.6% more likely to own their
> home, 1.3% more likely to own a higher valued home, 20.% more likely to have a single-family home,

qaRosas

PIZZERIA

FAMILY

15.9% more likely to have a dog.

m Own/Rent/Other: Adults 18 or oldern m&m Type of Home:Adults 18 or older( ® Pets in Home:Adults 18 or older

Single Family House (unattached)
Own a Dog

5.3%
Townhouse or attached Home H

4.6%
. 5.0%
Condominium Own a Cat
3.2%
8.0% 6.8% .8%
4.7% 75‘4% Apartment .
Other Own Second Home | pobile Home or factured | 0.3% Own other type of Pet
or Real Estate
Home
Property I 5.0%
mCINCINNATI

= who Used LAROSA'S PIZZERIA in the past 30 days

m CINCINNATI

m CINCINNATI » who Used LAROSA'S PIZZERIA in the past 30 days

» who Used LAROSA'S PIZZERIA in the past 30 days

Value of Owned Home: Adults 18 or older

Average Value of Owned Home:
who Used LAROSA'S PIZZERIA in the past 30 days
CINCINNATI $365.020

&Home Loans: Adults 18 or older

B Lo

Home Refinanced Home Equity Own

<$150K S150K-5200K S200K-$250K S$250K-S300K S$300K-$350K  $350K-S500K  $500K-$750K
Mortgage Home Loan/Home Home/Property
= who Used LAROSA'S PIZZERIA in the past 30 days m CINCINNATI Mortgage Improvement  Outright (No
& Loan Mortgages)

CINCINNAT] DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 215
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reservet

Sit-down restaurants used past 30 days: LaRosa's Pizzeria




3.1% or 60,899 of CINCINNATI DMA Adults 18 or older Used DEWEY'S PIZZA in the past 30 days.
DEWEY'S e Adults 18 or older who Used DEWEY'S PIZZA in the past 30 days are 32.3% more likely to own their home,
PUEZ AP 47.% more likely to own a higher valued home, 22.1% more likely to have a single-family home, 26.7%

more likely to have a dog.
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19.1% or 372,152 of CINCINNATI DMA Adults 18 or older Used SKYLINE CHILI in the past 30 days.
Adults 18 or older who Used SKYLINE CHILI in the past 30 days are 14.7% more likely to look up D-I-Y
advice online, 10.1% more likely to always vote in local elections, 13.% more likely to belong to a gym,
22.9% more likely to fly domestic past yr.
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less likely to fly domestic past yr.

6.8% or 133,132 of CINCINNATI DMA Adults 18 or older Used GOLD STAR CHILI in the past 30 days.
Adults 18 or older who Used GOLD STAR CHILI in the past 30 days are 16.% more likely to look up D-I-Y
advice online, 12.1% less likely to always vote in local elections, 19.7% less likely to belong to a gym, 5.2%
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7.2% or 140,168 of CINCINNATI DMA Adults 18 or older Used FRISCH'S BIG BOY in the past 30 days.
Adults 18 or older who Used FRISCH'S BIG BOY in the past 30 days are 6.% more likely to look up D-I-Y
advice online, 2.2% more likely to always vote in local elections, 7.% less likely to belong to a gym, 2.6%
more likely to fly domestic past yr.
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10.1% or 197,019 of CINCINNATI DMA Adults 18 or older Used LAROSA'S PIZZERIA in the past 30 days.
Adults 18 or older who Used LAROSA'S PIZZERIA in the past 30 days are 18.4% more likely to look up D-I-Y
advice online, 29.5% more likely to always vote in local elections, 21.5% more likely to belong to a gym,

18.3% more likely to fly domestic past yr.
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3.1% or 60,899 of CINCINNATI DMA Adults 18 or older Used DEWEY'S PIZZA in the past 30 days.
DEWEY'S =—r™ Adults 18 or older who Used DEWEY'S PIZZA in the past 30 days are 29.2% more likely to look up D-I-Y
advice online, 22.3% more likely to always vote in local elections, 39.1% more likely to belong to a gym,
63.4% more likely to fly domestic past yr.
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Past 30-days QSR Users. Adults 18 or older
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® who Used SKYLINE CHILI in the past 30 days W CINCINNATI

10times or more

less likely to smoke cigarettes.

19.1% or 372,152 of CINCINNATI DMA Adults 18 or older Used SKYLINE CHILI in the past 30 days.
Adults 18 or older who Used SKYLINE CHILI in the past 30 days are 9.6% more likely to use QSRs past mo.,
32.9% more likely to use Sit-Down Restaurants past mo., 29.8% more likely to use Casinos past yr., 37.4%
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Sports Betting 7.1%

Other Gambling m 4&2%

se BE %o

37.3%

Casinos visited past 12

Used Past 30-days: Adults 18 or older

1
Y

/ Cannabis

Yes

m who Used SKYLINE CHILI in the past 30 days = CINCINNATI
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Sit-down restaurants used past 30 days: Skyline Chili

Cigarettes Vape

= who Used SKYUNE CHILI in the past 30 days B CINCINNATI
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L 3

6.8% or 133,132 of CINCINNATI DMA Adults 18 or older Used GOLD

21.1% more likely to smoke cigarettes.

Adults 18 or older who Used GOLD STAR CHILI in the past 30 days are 4.9% more likely to use QSRs past
mo., 32.9% more likely to use Sit-Down Restaurants past mo., 50.4% more likely to use Casinos past yr.,

STAR CHILI in the past 30 days.

Past 30-days QSR Users: Adults 18 or older

— l‘ ' 1time ﬁl.ﬂ%
T 3
2 times Inml"’"’
oo i
4 times ﬁ
stmes ey
-

® who Used GOLD STAR CHILI in the past 30 days

10times or more
W CINCINNATI

Total Muntbly QSR Users: Avg. Monthly QSR Meals:

7.7%

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time

2 times

3 times

4 times

5 times

6 - 9times

w

10times or more
® who Used GOLD STAR CHILI in the past 30 days

Total Monthly Sit-Down Restaurant Users: Avg. Monthly Sit-Down R Meals:
100.0% 75.2%

W CINCINNATI

Drank Past 30—days. Adults 18 or older
Ay Typa of Baa

Liquor
Domestic Light Beer
Wine

Domestic Regular Beer

Imported Beer

10.6%

Microbrew / Craft Beer 11.3%

#® who Used GOLD STAR CHILI in the past 30 days W CINCINNATI

CINCINNATI DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days) ﬁ

ilii.ihikh

iza  chirese  Mexican  Coffee Steakhouse wings/ falian  Bagel/  Upsale  Seafood
House / Burgers / Dwmt
Coffes Bar Sports Bar
= who Used GOLD STAR CHILI inthe past 30 days = GINCINNATI

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Used GOLD STAR CHILI in the past 30 days 32,6%

CONCINNATT ESPREE

21.2%

Past 12 months Casmo Activities: Adults 18 or older

E] 29.7%

B 1
Other Gambling W 11.1%
Spa EI? %

Slot Machines

Bar / Nightclub

Table Games (Craps, Poker, etc.)
Stage Show / Concert

Upscale Restaurant

Sports Betting

37.3%

Casinos visited past 12

Used Past 30-days: Adults 18 or older

¥
%k

/ Cannabis

Yes

w who Used GOLD STAR CHILI in the past 30 days = CINCINNATI
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Sit-down restaurants used past 30 days: Gold Star Chili

Cigarettes Vape

= who Used GOLD STAR CHILI in the past 30 days = CINCINNATI
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Past 30-days QSR Users: Adults 18 or older
i ' 1time

|5

3 times

4 times
5 times

6 - 9times 18.5:

1
14.2%

® who Used FRISCH'S BIG BOY in the past 30 days W CINCINNATI

Avg. Monthly QSR Meals:

10times or more

Total Monthly QSR Users:
94.8% 87.7%

e mem Y B

25.4% more likely to smoke cigarettes.

7.2% or 140,168 of CINCINNATI DMA Adults 18 or older Used FRISCH'S BIG BOY in the past 30 days.
Adults 18 or older who Used FRISCH'S BIG BQY in the past 30 days are 8.1% more likely to use QSRs past
mo., 32.9% more likely to use Sit-Down Restaurants past mo., 17.8% more likely to use Casinos past yr.,

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time

2 times

3 times 12.4%

4 times 10.4%

5 times 7.9%
6 - 9times

10times or more

iy

® who Used FRISCH'S BIG BOY in the past 30 days | CINCINNATI
Total Monthly Sit-Down Restaurant Users: Avg. Monthly Sit-Down R Meals:

Drank Past 30-days: Adults 18 or older
Ay Typa of Baa

Liquor

Domestic Light Beer

Wine

Domestic Regular Beer

g -V
Microbrew / Craft Beer g5 X '
# who Used FRISCH'S BIG BOY in the past 30 days W CINCINNATI
CINCINNATI DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Pz

hﬂ

2 chiness Mexican  Coffee Steakhouse Wings/ falian  magel/  Upscale  seafoed
House / Burgers / Doowt
Caffee Bar Sports Bar Bakery
= who Used FRISCH'S BIG BOY in the past 30 days m CINCINNATI

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Used FRISGH'S BIG BOY in the past 30 days 24.2%

(e[ 412,634 21.2%

Past 12 months Casino

Slot Machines

T e | EEEVYTEE
Activities: Adults 18 or oldr

Bar / Nightclub

Table Games (Craps, Poker, etc.)
Stage Show / Concert

Upscale Restaurant

Sports Betting

Other Gambling

Spa

Used Past 30-days: Adults 18 or older

¥
Y

/ Cannabis

Casinos visited past 12 Yes

= who Used FRISCH'S BIG BOY in the past 30 days = CINCINNATI
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Sit-down restaurants used past 30 days: Frisch's Big Boy

Cigarettes Vape

wwho Used FRISGH'S BIG BOY inthe past 30 days = CINCINNATI



qaRosa’s

FAMILY PIZZERIA

10.1% or 197,019 of CINCINNATI DMA Adults 18 or older Used LAROSA'S PIZZERIA in the past 30 days.
Adults 18 or older who Used LAROSA'S PIZZERIA in the past 30 days are 12.3% more likely to use QSRs past
mo., 32.9% more likely to use Sit-Down Restaurants past mo., 25.5% more likely to use Casinos past yr,,
54.4% less likely to smoke cigarettes.

Past 30-days QSR Users: Adults 18 or older

‘ .k 1time %

2 times

3 times

4 times

5 times

6 - 9times

10times or more

# who Used LAROSA'S PIZZERIA in the past 30 days W CINCINNATI

Total Monthly QSR Users: Avg. Monthly QSR Meals:
- e |20 EEEE

Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older

1time

2 times

3 times

4 times

5 times

6 - 9times

10times or more

Total Monthly Sit-Down Restaurant Users:  Avg. M

h@

78
E—r
?

F
e

® who Used LAROSA'S PIZZERIA in the past 30 days

W CINCINNATI
hly Sit-Down R Meals:

(Sit-Down Restaurants Used Past 30-days) ﬁ

ia  chirese mexican  caffee Sieakhouse Wings/ halian  Bagel/  Upsale  seafood
House / Burgers / Dwmt
Caffee Bar Sports Bar
®mwho Used LAROSA'S PIZZERIA in the past 30 days = CINCINNATE

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Used LAROSA'S PIZERIA in the past 30 days 25.3%

(e[ 412,634 21.2%

Drank Past 30—days. Adults 18 or older
Any Type of Beer

Liquor
Domestic Light Beer
Wine

Domestic Regular Beer

Imported Beer

15.7%

Microbrew / Craft Beer 11.3%

# who Used LAROSA'S PIZZERIA in the past 30 days

CINCINNATI DMA

B CINCINNATI

Scarborough R1 2026: Feb25-Feb26 Qual Intab

Slot Machines

Bar / Nightclub

Table Games (Craps, Poker, etc.)
Stage Show / Concert

Upscale Restaurant

Sports Betting

Other Gambling

Spa

= who Used LAROSA'S PIZZERIA in the past 30 days
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187,370 9.6%

145482 7.5%

Used Past 30-days: Adults 18 or older

1
Y

Marij / Cannabis

Casinos visited past 12
m CINCINNATI

Sit-down restaurants used past 30 days: LaRosa's Pizzeria

Cigarettes Vape

= who Used LAROSA'S PIZZERIA in the past 30 days = CINCINNATI



likely to smoke cigarettes.

3.1% or 60,899 of CINCINNATI DMA Adults 18 or older Used DEWEY'S PIZZA in the past 30 days.
Adults 18 or older who Used DEWEY'S PIZZA in the past 30 days are 9.4% more likely to use QSRs past mo.,
32.9% more likely to use Sit-Down Restaurants past mo., 2.5% less likely to use Casinos past yr., 88.5% less

6 - 9times

10times or more

Past 30-days QSR Users: Adults 18 or older

2 times

3 times

10.9% |

4 times

5 times

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time

2 times

3 times
4 times
5 times 7.9%

6 - 9times

10times or more

h@
I T
E——
7
?
r

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Chirese  mexican  coffee Steakhouse wings/
House / Burgers /
Caffee Bar Sports Bar

# who Used DEWEY'S PIZZA in the past 30 days m CINCINNATE

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Used DEWEY'S PZA in the past 30 days  [ES|GASINIINII 32.3%

(e[ 412,634 21.2%

" who Used DEWEY'S PIZZA in the past 30 days ® CINCINNATI ® who Used DEWEY'S PIZZA in the past 30 days B CINCINNATI
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users: Avg. Monthly Sit-Down R Meals:
96.0% 5 100.0% :
Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older

Domestic Light Beer

Domestic Regular Beer

Wine

511,842 26.3%

0%
Table Games (Craps, Poker, etc.) 5%

187,370

2'. ,383 11.0
B EX

Stage Show / Concert 37.3%

Upscale Restaurant

Used Past 30-days: Adults 18 or older

1
Y

Imported Beer v Sports Betting
Mo o sor s 2 [f] | g othrcambing
Spa Casinos visited past 12 Marij / Cannabis Cigarettes Vape
# who Used DEWEY'S PIZZA in the past 30 days B CINCINNATI = who Used DEWEY'S PIZZA in the past 30 days m CINCINNATI = who Used DEWEY'S PIZZA in the past 30 days W CINCINNAT
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Sit-down restaurants used past 30 days: Dewey's Pizza



19.1%
Adults
more |

©3
|

or 372,152 of CINCINNATI DMA Adults 18 or older Used SKYLINE CHILI in the past 30 days.
18 or older who Used SKYLINE CHILI in the past 30 days are 21.2% more likely to have a 401K, 30.3%
ikely to have an Auto Loan, 40.% more likely to Invest/Trade Stocks Online, 5.4% more likely to pay with

their Debit Card.

mﬁﬁlnvestments Owned: Adults 18 or older

AR

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

529 Plan / College Savings Plan

Other (Crypto / NFTs / Metals, etc.)

Second Home or Real Estate Property

Bonds

7.9%
pPLBEl 6.6%

B who Used SKYLINE CHILI in the past 30 days

W CINCINNATI

Financial Services Has and/or Uses: Adults 18 or older

7.8%

s.0% a7% O 45%

Checking Debitor ATM  Savings Credit Card Online Mobile Online gill Home Auto Loan Money  Studentloan Certificates of Personal Loan  Home Refinanced
Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Improvement  Home
Account Loanor Home Mortgage
Equity Loan
= who Used SKYLINE CHILI in the past 30 days m CINCINNATI

Professional Services Used*: Adults 18 or older

392,782 20.2%
Online Investing/ Stock Trading W

22.4%
13.3%
i VO ®
6.1%
i 3.1%

6.9%
2.9%
2.0%
1.0%

u who Used SKYLINE CHILI in the past 30 days mCINCINNATI
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Tax Preparation Service

Financial Planner

Insurance Agent at a Local Office (not online)

Real Estate Agent

Estate Planning

(*Past 12 Months)

Divorce / Family Attorney

T Past 3-Months Payment Methods Used: Adults 18 or older

American Discover

Express

= CINCINNATI

Facehook  Samsung Pay
Messenger

Apple Pay

zelle

Debit Card MasterCard

PayPal

visa venmo

Cash App

Store Credit Square Cash
card

® who Used SKYLINE CHIL! in the past 30 days

Sit-down restaurants used past 30 days: Skyline Chili




'l 6.8% or 133,132 of CINCINNATI DMA Adults 18 or older Used GOLD STAR CHILI in the past 30 days.
‘m Adults 18 or older who Used GOLD STAR CHILI in the past 30 days are 33.6% more likely to have a 401K,
| [ —
Star —

39.9% more likely to have an Auto Loan, 33.7% less likely to Invest/Trade Stocks Online, 20.2% more likely to
pay with their Debit Card.

mﬁﬁlnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
401K Plan
IRA (Individual Retirement Account)

Stocks or Stock Options 6521 2a5%

9.2%
13.6%

10.4%
213,622 JETR S

Mutual Funds

Money Market Funds

o 6.5%
529 Plan / College Savings Plan & ok

11.9% 12.7% 7%

Other (Crypto / NFTs / Metals, etc.) a0 7% am% O as%
e o i .

Second Home or Real Estate Property 58% Checking Debitor ATM  Savings  Credit Card Online Mokile Online Bill Home Auto Loan Money  Studentloan Certificates of Personal Loan  Home Refinanced

Account card Account Banking Banking Paying  Mortgage Market Deposit (CDs) Improvement  Home
Bonds el Account Loanor Home  Mortgage
5.6% Equity Loan
¥ who Used GOLD STAR CHILI in the past 30 days B CINCINNATI # who Used GOLD STAR CHILI in the past30 days  ® CINCINNATI

Professional Services Used*: Adults 18 or older | \g'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service ;é‘z,mz 20.2%

Online Investing/ Stock Trading m
7.1%
Insurance Agent at a Local Office (not online) 15. .
5.3%
Real Estate Agent M%
P 3.4%
Estate Planning ! 20%

Google Pay  American Discover ~ Store Credit Square Cash Facebook Samsung Pay

. . 0.5% (*Past 12 Months) visA Paypal DebitCard ~ Venmo  MasterCard zelle ApplePay  CashApp
Divorce / Family Attorney E‘ 1.0% Express Ccard Messenger
= who Used GOLD STAR CHILI in the past 30 days m CINCINNATI ® who Used GOLD STAR CHILI in the past 30 days mCINCINNATI
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Sit-down restaurants used past 30 days: Gold Star Chili



7.2% or 140,168 of CINCINNATI DMA Adults 18 or older Used FRISCH'S BIG BOY in the past 30 days.

Adults 18 or older who Used FRISCH'S BIG BOY in the past 30 days are 17.2% less likely to have a 401K, 19.4%
more likely to have an Auto Loan, 60.9% less likely to Invest/Trade Stocks Online, 9.3% more likely to pay with
their Debit Card.

Investments Owned: Adults 18 or older

401K Plan

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

529 Plan / College Savings Plan
Other (Crypto / NFTs / Metals, etc.)
Second Home or Real Estate Property

Bonds

B who Used FRISCH'S BIG BOY in the past 30 days

675,152 34.7%
496,527 25.5%

11.3%
13.6%

265,054
11.1%
213,622 11.0%

4.2%

10.1%
7.2%

93.1%
6.8%
AT 6.5%
128,133 XA

W CINCINNATI

Financial Services Has and/or Uses: Adults 18 or older

: ‘ S 2N 47% 5%
Checking Debitor ATM  Savings Credit Card Online Mabile Online gill Home Auto Loan Money  Studentloan Certificates of Personal Loan ~ Home Refinanced
Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Improvement  Home
Account Loanor Home Mortgage
Equity Loan
= who Used FRISCH'S BIG BOY in the past 30 days m CINCINNATI

Professional Services Used*: Adults 18 or older

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)

Real Estate Agent

Estate Planning

Divorce / Family Attorney

= who Used FRISCH'S BIG BOY in the past 30 days
Scarborough R1 2026: Feb25-Feb26

CINCINNATI DMA

20.2%

392,782

8.1%
180,100 9.3%
r—r g 2
60,145

3.1%
2.4%
. 2o
0.4%
1.0%

(*Past 12 Months)

= CINCINNATI
Qual Intab

E‘Past 3-Months Payment Methods Used: Adults 18 or older

17.3%
B 35 sax

11.9%
oy 28%
o

Debit Card MasterCard Apple Pay  CashApp  Google Pay

PayPal

visa Venmo zelle American Discover ~ Store Credit Square Cash Facebook Samsung Pay
Express Ccard Messenger
= who Used FRISCH'S BIG BOY in the past 30 days ® CINCINNATI
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Sit-down restaurants used past 30 days: Frisch's Big Boy



IaRosas

v PIZZERIA

.
T —

FAMI

10.1% or 197,019 of CINCINNATI DMA Adults 18 or older Used LAROSA'S PIZZERIA in the past 30 days.
Adults 18 or older who Used LAROSA'S PIZZERIA in the past 30 days are 18.3% more likely to have a 401K,
8.9% more likely to have an Auto Loan, 16.2% less likely to Invest/Trade Stocks Online, 7.5% less likely to pay
with their Debit Card.

Investments Owned: Adults 18 or older
401K Plan

894,462

46.0%

675,152 34.7%

21.1%

IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds

20.7%
Money Market Funds 11.0%

9.6%

529 Plan / College Savings Plan 1%

196,079
6.8%
145,128

Other (Crypto / NFTs / Metals, etc.) g

661 5.4%
pEFNL! 6.8%

Financial Services Has and/or Uses: Adults 18 or older

10.9%
9.7% 789

h By )0 ;'h

Checking Debitor ATM  Savings Online Mabile

Second Home or Real Estate Property Credit Card Online Bill Home Auto Loan Studentloan Certificates of Personal Loan  Home Mman:ed
Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Improvement  Home
Bonds 9.0% Account Loanor Home Mortgage
6.6% Equity Loan
W who Used LAROSA'S PIZZERIA in the past 30 days W CINCINNATI = who Used LAROSA'S PIZZERIA in the past 30 days B CINCINNATI
Professional Services Used*: Adults 18 or older y 'Past 3-Months Payment Methods Used: Adults 18 or older
Tax Preparation Service
Financial Planner
Online Investing / Stock Trading
50.9%}
Accountant
Insurance Agent at a Local Office (not online)
Real Estate Agent BT 4 8.1% -
2.0% 3.0% 3.4y 48%
Estate Planning & o e s o L e e
R } 1.3% (*Past 12 Months) PayPal Debit Card Venmo MasterCard Zelle ApplePay  CashApp  GooglePay  American Discover ~ Store Credit Square Cash Facebook Samsung Pay
Divorce / Family Attorney !’ 1.696 Express Ccard Messenger
mwho Used LAROSA'S PIZZERIA in the past 30 days mCINCINNATI = who Used LAROSA'S PIZZERIA in the past 30 days ®mCINCINNATI
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3.1% or 60,899 of CINCINNATI DMA Adults 18 or older Used DEWEY'S PIZZA in the past 30 days.
Adults 18 or older who Used DEWEY'S PIZZA in the past 30 days are 54.4% more likely to have a 401K, 45.4%
less li

ikely to have an Auto Loan, 130.4% more likely to Invest/Trade Stocks Online, 22.9% less likely to pay

with their Debit Card.

Investments Owned: Adults 18 or older

401K Plan

894,462 46.0%

IRA (Individual Retirement Account)

Stocks or Stock Options

311

Mutual Funds

Financial Services Has and/or Uses: Adults 18 or older

13.6%
Money Market Funds W 29.7%
529 Plan / College Savings Plan W e

i 13.9%

Other (Crypto / NFTs / Metals, etc.) ET :f" m ﬁ 6.7% T8% 4o 2% 4.5%
26.9% i -
Second Home or Real Estate Property ™ 5.8% checlnrg Debitor ATM  Savings  Credit Card Online Mokile Online Bill Home Auto Loan Money  Studentloan Certificates of Personal Loan  Home Refinanced
Account card Account Banking Banking Paying Mortgage Market Deposit (CDs) Improvement  Home
Bonds 19.4% Account Loanor Home Mortgage
5.6% Equity Loan
i who Used DEWEY'S PIZZA in the past 30 days B CINCINNATI u who Used DEWEY'S PIZZA in the past 30 days m CINCINNATI
[y}

Professional Services Used*: Adults 18 or older

Tax Preparation Service

392,782 20.2%

Financial Planner

e
F
e —

Online Investing / Stock Trading

18.5%
Accountant 180,100 9.3%
11.3%

SRl 8.7% .

Insurance Agent at a Local Office (not online)

Past 3-Months Payment Methods Used: Adults 18 or older

y’s!

38% 83% a7% asw

Real Estate Agent E_, :;‘”6
Estate Planning rzs;l%
Divorce / Family Attorney ‘tm,zgg‘ $Resz it
m who Used DEWEY'S PIZZA in the past 30 days = CINCINNATI
CINCINNATI DMA Scarborough R1 2026: Feb25-Feb26 Qual intab 69

PayPal Debit Card Venmo MasterCard zelle Apple Pay  CashApp GooglePay  American Discover ~ Store Credit Square Cash Facebook Samsung Pay
Express Ccard Messenger
® who Used DEWEY'S PIZZA in the past 30 days ®m CINCINNATI
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Sit-down restaurants used past 30 days: Dewey's Pizza




Adults 18 or older who Used SKYLINE CHILI in the past 30 days spend an average of 3 days, 20 hours, 9 minutes and 11
seconds each week with All Forms of Media.

86.4% of Adults 18 or older who Used SKYLINE CHILI in the past 30 days spend an avg. of 9 hours and 25 minutes each week listening to
All Local AM/FM Radio, representing 8.8% of total time spent with all forms of Media.

Avg. H:M:S/weekwith All Forms of Media:
Adults 18 or older

- e
Concurrent
usoge % 51.5%

who Used SKYLINE CHILI in the CINCINNATI
past 30 days

N
= who Used SKYLINE CHILI in the past 30 days H CINCINNATI
CINCINNATI ~ DMA  Scarborough R12026: Feb25-Feb26 ~ Qual Intab 359 CINCINNATI ~ DMA  Scarborough R12026: Feb25-Feb26  Qual Intab 1,900 Hubbard Shaf‘fe of Eveh'“_vthins
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Sit-down restaurants used past 30 days: Skyline Chili




Adults 18 or older who Used GOLD STAR CHILI in the past 30 days spend an average of 4 days, 2 hours, 31 minutes and
23 seconds each week with All Forms of Media.

87.4% of Adults 18 or older who Used GOLD STAR CHILI in the past 30 days spend an avg. of 10 hours and 9 minutes each week listening
to All Local AM/FM Radio, representing 9.% of total time spent with all forms of Media.

Avg. H:M:S/weekwith All Forms of Media:
Adults 18 or older

it -
usoge %:

who Used GOLD STAR CHILI in
the past 30 days

77:24:26

® who Used GOLD STAR CHILI in the past 30 days H CINCINNATI
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Sit-down restaurants used past 30 days: Gold Star Chili




Adults 18 or older who Used FRISCH'S BIG BOY in the past 30 days spend an average of 4 days, 3 hours, 11 minutes and
0 seconds each week with All Forms of Media.

91.6% of Adults 18 or older who Used FRISCH'S BIG BOY in the past 30 days spend an avg. of 9 hours and 35 minutes each week listenin
to All Local AM/FM Radio, representing 8.9% of total time spent with all forms of Media.

o 97.0%

Avg. H:M:S/weekwith All Forms of Media:
Adults 18 or older

77.7% et 51.5%

who Used FRISCH'S BIG BOY in CINCINNATI
the past 30 days
% of Total

Weekly H:M:

Avg. Weekly
Hours:Minutes:

® who Used FRISCH'S BIG BOY in the past 30 days H CINCINNATI

CINCINNATI ~ DMA  Scarborough R1 2026: Feb25-Feb26 ~ Qual Intab 123 CINCINNATI  DMA  Scarborough R1 2026: Feb25-Feb26  Qual Intab 1,900 Hubbard Shaf‘fe of Eveh'“_vthins
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Sit-down restaurants used past 30 days: Frisch's Big Boy



Adults 18 or older who Used LAROSA'S PIZZERIA in the past 30 days spend an average of 3 days, 22 hours, 28 minutes
and 57 seconds each week with All Forms of Media.

93.4% of Adults 18 or older who Used LAROSA'S PIZZERIA in the past 30 days spend an avg. of 8 hours and 29 minutes each week
listening to All Local AM/FM Radio, representing 8.4% of total time spent with all forms of Media.
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Sit-down restaurants used past 30 days: LaRosa's Pizzeria




Adults 18 or older who Used DEWEY'S PIZZA in the past 30 days spend an average of 3 days, 4 hours, 49 minutes and
56 seconds each week with All Forms of Media.

76.7% of Adults 18 or older who Used DEWEY'S PIZZA in the past 30 days spend an avg. of 7 hours and 56 minutes each week listening
to All Local AM/FM Radio, representing 7.9% of total time spent with all forms of Media.
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BROADCASTING
Sit-down restaurants used past 30 days: Dewey's Pizza
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Adults 18 or older who Used SKYLINE CHILI in the past 30 days spend an average of 2 days, 22 hours, 43 minutes and 29
seconds each week with All Forms of Ad-Supported Media.

83.% of Adults 18 or older who Used SKYLINE CHILI in the past 30 days spend an avg. of 9 hours and 0 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 10.6% of total time spent with all forms of Ad-Supported Media.
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Sit-down restaurants used past 30 days: Skyline Chili




Adults 18 or older who Used GOLD STAR CHILI in the past 30 days spend an average of 3 days, 5 hours, 21 minutes and
47 seconds each week with All Forms of Ad-Supported Media.

84.1% of Adults 18 or older who Used GOLD STAR CHiIll in the past 30 days spend an avg. of 9 hours and 21 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 10.2% of total time spent with all forms of Ad-Supported Media.
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BROADCASTING
Sit-down restaurants used past 30 days: Gold Star Chili




Adults 18 or older who Used FRISCH'S BIG BOY in the past 30 days spend an average of 3 days, 4 hours, 30 minutes and
53 seconds each week with All Forms of Ad-Supported Media.

88.4% of Adults 18 or older who Used FRISCH'S BIG BOY in the past 30 days spend an avg. of 9 hours and 1 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 10.4% of total time spent with all forms of Ad-Supported Media.
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Sit-down restaurants used past 30 days: Frisch's Big Boy




Adults 18 or older who Used LAROSA'S PIZZERIA in the past 30 days spend an average of 3 days, 0 hours, 21 minutes
and 3 seconds each week with All Forms of Ad-Supported Media.

88.7% of Adults 18 or older who Used LAROSA'S PIZZERIA in the past 30 days spend an avg. of 7 hours and 46 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 9.5% of total time spent with all forms of Ad-Supported Media.
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Sit-down restaurants used past 30 days: LaRosa's Pizzeria



Adults 18 or older who Used DEWEY'S PIZZA in the past 30 days spend an average of 2 days, 8 hours, 29 minutes and
42 seconds each week with All Forms of Ad-Supported Media.

69.8% of Adults 18 or older who Used DEWEY'S PiZZA in the past 30 days spend an avg. of 7 hours and 9 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 8.8% of total time spent with all forms of Ad-Supported Media.
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avg. of 77.2 minutes/day.

| Adults 18 or older who Used SKYLINE CHILI in the past 30 days spend an average of 10 hours and 6
minutes each day with All Forms of Ad-Supported Media. 83.% listen to Local AM/FM Radio for an
(Local Radio delivers 10.6% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Sit-down restaurants used past 30 days: Skyline Chili
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| Adults 18 or older who Used GOLD STAR CHILI in the past 30 days spend an average of 11 hours and 3
minutes each day with All Forms of Ad-Supported Media. 84.1% listen to Local AM/FM Radio for an
avg. of 80.2 minutes/day.

10.2% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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an avg. of 77.3 minutes/day.

| Adults 18 or older who Used FRISCH'S BIG BOY in the past 30 days spend an average of 10 hours and
55 minutes each day with All Forms of Ad-Supported Media. 88.4% listen to Local AM/FM Radio for
(Local Radio delivers 10.4% of Time with Ad-Supported Media.)
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| Adults 18 or older who Used LAROSA'S PIZZERIA in the past 30 days spend an average of 10 hours and

‘]_@RQSHS -Il = eln 20 minutes each day with All Forms of Ad-Supported Media. 88.7% listen to Local AM/FM Radio for
AR an avg. of 66.7 minutes/day. (Local Radio delivers 9.5% of Time with Ad-Supported Media.)
Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Sit-down restaurants used past 30 days: LaRosa's Pizzeria



| Adults 18 or older who Used DEWEY'S PIZZA in the past 30 days spend an average of 8 hours and 4
DEWEY'S % eln minutes each day with All Forms of Ad-Supported Media. 69.8% listen to Local AM/FM Radio for an
avg. of 61.4 minutes/day. (Local Radio delivers 8.8% of Time with Ad-Supported Media.)
Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
{average week] Total Persons: % Time Spent. (Average Day)
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Avg. Week All Audio (Persons & % Reach): Adults 18 or older

Local AM/FM Radio

- 308,746 or 83.% of Adults 18 or older who Used SKYLINE CHILI in the past 30 days listen to Ad-

Supported Local AM/FM Radio for an average of 77.2 minutes every day representing 45.1% of all
time spent daily with Ad-Supported Audio.
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- 111,976 or 84.1% of Adults 18 or older who Used GOLD STAR CHILI in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 80.2 minutes every day representing 41.2% of all
time spent daily with Ad-Supported Audio.
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- 123,930 or 88.4% of Adults 18 or older who Used FRISCH'S BIG BOY in the past 30 days listen to Ad-
eln Supported Local AM/FM Radio for an average of 77.3 minutes every day representing 42.6% of all
time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 18 or older _Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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- 174,690 or 88.7% of Adults 18 or older who Used LAROSA'S PIZZERIA in the past 30 days listen to
G eln Ad-Supported Local AM/FM Radio for an average of 66.7 minutes every day representing 45.% of all
time spent daily with Ad-Supported Audio.

qaRosas

FAMILY PIZZERIA
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- 42,477 or 69.8% of Adults 18 or older who Used DEWEY'S PIZZA in the past 30 days listen to Ad-

DEWEY'S —"— Supported Local AM/FM Radio for an average of 61.4 minutes every day representing 31.8% of all

time spent daily with Ad-Supported Audio.
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time spent daily with Ad-Supported Audio.

308,746 or 83.% of Adults 18 or older who Used SKYLINE CHILI in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 77.2 minutes every day representing 45.1% of all
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| 111,976 or 84.1% of Adults 18 or older who Used GOLD STAR CHILI in the past 30 days listen to Ad-
Supported Local AM/FM Radio for an average of 80.2 minutes every day representing 41.2% of all
time spent daily with Ad-Supported Audio.
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Audio: Adults 18 or older
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Supported Local AM/FM Radio for an average of
time spent daily with Ad-Supported Audio.
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Ad-Supported Local AM/FM Radio for an average of 66.7 minutes every day representing 45.% of all
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| 42,477 or 69.8% of Adults 18 or older who Used DEWEY'S PIZZA in the past 30 days listen to Ad-

DEWEY'S c'“ Supported Local AM/FM Radio for an average of 61.4 minutes every day representing 31.8% of all
time spent daily with Ad-Supported Audio.
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308,746 or 83.% of Adults 18 or older who Used SKYLINE CHILI in the past 30 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Country, Adult Hits, and

News/Talk/Information.
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111,976 or 84.1% of Adults 18 or older who Used GOLD STAR CHILI in the past 30 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Country, Adult Contemporary, Classic Hits, Classic
Rock, and News/Talk/Information.
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123,930 or 88.4% of Adults 18 or older who Used FRISCH'S BIG BOY in the past 30 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Country, Adult Contemporary, Adult
Hits, and News/Talk/Information.
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174,690 or 88.7% of Adults 18 or older who Used LAROSA'S PIZZERIA in the past 30 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Country, Classic Hits, Adult Contemporary, Album
Oriented Rock, and News/Talk/Information.
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42,477 or 69.8% of Adults 18 or older who Used DEWEY'S PIZZA in the past 30 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Hot AC, Country, Classic Hits,
News/Talk/Information, and Album Oriented Rock.
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spent daily with

Ad-Supported Video.

256,054 or 68.8% of Adults 18 or older who Used SKYLINE CHILI in the past 30 days watch Ad-
Supported Local TV Stations for an average of 128.3 minutes every day representing 35.% of all time
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82,046 or 61.6% of Adults 18 or older who Used GOLD STAR CHILI in the past 30 days watch Ad-
Supported Local TV Stations for an average of 144.3 minutes every day representing 32.8% of all
time spent daily with Ad-Supported Video.
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90,094 or 64.3% of Adults 18 or older who Used FRISCH'S BIG BOY in the past 30 days watch Ad-
Supported Local TV Stations for an average of 141.3 minutes every day representing 31.% of all time
spent daily with Ad-Supported Video.
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9aRosas

FAMILY PIZZERIA

150,662 or 76.5% of Adults 18 or older who Used LAROSA'S PIZZERIA in the past 30 days watch Ad-
Supported Local TV Stations for an average of 113.8 minutes every day representing 32.1% of all
time spent daily with Ad-Supported Video.
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Avg. Week A{Iml'{ideo (Persons & % Reach): Adults 18 or older

Local TV Stations

Non-Premium Cable TV...

Netflix

Amazon Prime/IMDb/FireTV
YouTube Video

Roku + The Roku Channel
Hulu/Hulu + Live TV (any Hulu)
AppleTV+fubo,Pluto, Tubi, etc.

Avg. Hours+Minutes/day with
Video: Adults 18 or older

*®
gl
Ll

28.6%

o
o
S

iy e
D (o ¥
IS SR TES SRR TR NER SR M

Amazon
Netflix Prime/IMDb
31.6 [FireTV...

Roku + Premi Apple

Local TV Stations The Roku um TV+fu

120.2 Channe Cabl... | bo,P...

TikTok YouTub | peac

Netflix
30.3

Roku +
The
Roku

Chann...

AppleT

Amazon
Prime/IMDb
[FireTv...

Hulu/

YouTub Hulu
eVideon + Live
233 TV

Param Disne

TikTok m-!!l,r Non-
Paramounts RN R TR Premium | Vhfu- | ount- [ Ve
Disney+ m_ 7:36 Non-Premium Cable TV Local TV Cable TV
<easocrt PERN —— Networks Paramo Hulu/Hu Stations Networks Premiu  TikTok
Peacock  FPFIPVE IR 22.5% =kt (AT 100.0 unt+... lu+ 1285 104.1 m... 14.1
Premium Cable TV Networks m 3_3%14'5% days 3.3%
wwho Used LAROSA'S PIZZERIA in the past 30 days m CINCINNATI ® who Used LAROSA'S PIZZERIA in the past 30 days B CINCINNATI

Avg. Week Ad-Supported Video (Persons & % Reach): Adults 18 or older Avy.

Local TV Stations

Non-Premium Cable TV...

Amazon Prime/IMDb/FireTV
YouTube Video

TikTok

Hulu/Hulu + Live TV (any Hulu)
Peacock

Paramount+
AppleTV+,fubo, Pluto, Tubi, etc.
Netflix

Disney+

Roku + The Roku Channel
Premium Cable TV Networks

CINCINNATI

Total persons:

40 59.8% ]

_m
PR —
PR A

oides |70 e
i | o

B R

e 1

M- &d%

Avg. Hours+Minutes/day with Ad-
Supported Video: Adults 18 or older

=l 2

3351
27.1%

5 ! a
5 A A o
3R SR MR x e e 2 [

Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Amazon
Non-Premium Cable TV Prime/IMD
Networks b/FireTV
94.7 47.4

You | Netflix Para [SHUl
Tub 13.7 mou [/
TikT e 4 nt... H...

Local TV Stations ok Vide | AppleTv

1138 17.0 0... +fubo,... Peaco..

Local TV Stations
123.0

Non-Premium Cable TV

Networks
99.7

TikTok

14.1

YouTub
e Video

Hulu/Hul
23.4 u+t..

Amazon
Prime/IM
Db/FireT
Vv
43.7

Netflix ~ Far@

11.7 m...

Appl...

0.0% who Used LAROSA'S CINCINNATI
_ 0.0% PIZZERIA in the past 30 0.0%
days
# who Used LAROSA'S PIZZERIA in the past 30 days m CINCINNATI ® who Used LAROSA'S PIZZERIA in the past 30 days M CINCINNATI

DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 215

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Sit-down restaurants used past 30 days: LaRosa's Pizzeria

* Share of Everything

for Anything _




35,206 or 57.8% of Adults 18 or older who Used DEWEY'S PIZZA in the past 30 days watch Ad-
DEWEY'S —"=— Supported Local TV Stations for an average of 101.4 minutes every day representing 26.2% of all
time spent daily with Ad-Supported Video.
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Sit-down restaurants used past 30 days: Dewey's Pizza



256,054 or 68.8% of Adults 18 or older who Used SKYLINE CHILI in the past 30 days watch Ad-
Supported Local TV Stations for an average of 128.3 minutes every day representing 35.% of all time
spent daily with Ad-Supported Video.
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Sit-down restaurants used past 30 days: Skyline Chili



Supported Local TV Stations for an average of 144.3 minutes every day representing 32.8% of all

" 82,046 or 61.6% of Adults 18 or older who Used GOLD STAR CHILI in the past 30 days watch Ad-
el" time spent daily with Ad-Supported Video.
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Sit-down restaurants used past 30 days: Gold Star Chili



spent daily with Ad-Supported Video.
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90,094 or 64.3% of Adults 18 or older who Used FRISCH'S BIG BOY in the past 30 days watch Ad-
Supported Local TV Stations for an average of 141.3 minutes every day representing 31.% of all time
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150,662 or 76.5% of Adults 18 or older who Used LAROSA'S PIZZERIA in the past 30 days watch Ad-

(LE,!RQSG:S eI" Supported Local TV Stations for an average of 113.8 minutes every day representing 32.1% of all
= time spent daily with Ad-Supported Video.

FAMILY PIZZ
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35,206 or 57.8% of Adults 18 or older who Used DEWEY'S PIZZA in the past 30 days watch Ad-
DEWEY'S —°=— eI" Supported Local TV Stations for an average of 101.4 minutes every day representing 26.2% of all
time spent daily with Ad-Supported Video.
Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % n - " Video: Adults 18 or older
e O Share of Ad-Supported Video
56.5% o
47.2%

Weekly
Total
Persons
Reached:

29,269 1,099,180
Cable TV

35,206 1,163,403
Local TV

Average
Daily Mi

CINCINNAT! DMA Scarborough R1 2026: Feb25-Feb26

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

28,760 815,681
Amazon

who Used DEWEY'S PIZZA CINCINNATI
in the past 30 days
35.8%
35.0% 33.5%
26.4%
o 19.0% 17.1%
15.6% "

13.5%

l 9.6%
——

11.0%

15.6%
11.9%
[ 2o |

16,083 390,100 11,589 303,453 7,223 214,595
Hulu AppleTV+ Netflix

20,375 546,943 9,481 331,543
TikTok Paramount+

21,306 695,549
YouTube

8,217 187,192
Disney+

® who Used DEWEY'S PIZZA in the past 30 days

W CINCINNATI

Qual Intab 69 CINCINNATI DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 1,900

* Share of Everything

Sit-down restaurants used past 30 days: Dewey's Pizza




Local TV Station Programs (Persons & % Reach): Adults 18 or older
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256,054 or 68.8% of Adults 18 or older who Used SKYLINE CHILI in the past 30 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, Comedies, Game Shows, and Movies.

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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A 82,046 or 61.6% of Adults 18 or older who Used GOLD STAR CHILI in the past 30 days watch Ad-
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Supported Local TV Stations. The Top 6-Programs are Local News - Morning, Local News - Evening,
Sports, Game Shows, Movies, and Comedies.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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90,094 or 64.3% of Adults 18 or older who Used FRISCH'S BIG BQY in the past 30 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Local News - Morning,
Local News - Late, Sports, Comedies, and Game Shows.
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150,662 or 76.5% of Adults 18 or older who Used LAROSA'S PIZZERIA in the past 30 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -

Morning, Comedies, Movies, and Game Shows.

Local TV Station Programs (Persons & % Reach): Adults 18 or older
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Ad-Supported Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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35,206 or 57.8% of Adults 18 or older who Used DEWEY'S PIZZA in the past 30 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News - Morning,
Food/Cooking Shows, Local News - Evening, and Movies.

Local TV Station Programs (Persons & % Reach): Adults 18 or older
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Avg. Minutes/day Spent): Adults 18 or older
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[ 296,716 or 79.7% of Adults 18 or older who Used SKYLINE CHILI in the past 30 days use Ad-
Supported Social Media for an average of 160.9 minutes every day representing 26.2% of all time
spent daily with Ad-Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Adults 18 or older

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| 109,791 or 82.5% of Adults 18 or older who Used GOLD STAR CHILI in the past 30 days use Ad-
Supported Social Media for an average of 207.5 minutes every day representing 27.5% of all time
spent daily with Ad-Supported Digital Media.
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107,800 or 76.9% of Adults 18 or older who Used FRISCH'S BIG BOY in the past 30 days use Ad-
Supported Social Media for an average of 176.9 minutes every day representing 24.2% of all time
spent daily with Ad-Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Adults 18 or older Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| 156,000 or 79.2% of Adults 18 or older who Used LAROSA'S PIZZERIA in the past 30 days use Ad-
Supported Social Media for an average of 178.1 minutes every day representing 29.9% of all time
spent daily with Ad-Supported Digital Media.
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| 48,618 or 79.8% of Adults 18 or older who Used DEWEY'S PIZZA in the past 30 days use Ad-

Supported Social Media for an average of 74.7 minutes every day representing 12.7% of all time

spent daily with Ad-Supported Digital Media.

Avg. Week All Digital (Persons & % Reach): Adults 18 or older
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296,716 or 79.7% of Adults 18 or older who Used SKYLINE CHILI in the past 30 days use Ad-
Supported Facebook for an average of 59. minutes every day representing 36.6% of all time spent
daily with Ad-Supported Social Media.
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109,791 or 82.5% of Adults 18 or older who Used GOLD STAR CHILI in the past 30 days use Ad-
Supported Facebook for an average of 73.1 minutes every day representing 35.2% of all time spent
daily with Ad-Supported Social Media.
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107,800 or 76.9% of Adults 18 or older who Used FRISCH'S BIG BOY in the past 30 days use Ad-
Supported Facebook for an average of 88.2 minutes every day representing 49.9% of all time spent
daily with Ad-Supported Social Media.
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156,000 or 79.2% of Adults 18 or older who Used LAROSA'S PIZZERIA in the past 30 days use Ad-
Supported Facebook for an average of 74.1 minutes every day representing 41.6% of all time spent
daily with Ad-Supported Social Media.
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21,306 or 35.% of Adults 18 or older who Used DEWEY'S PIZZA in the past 30 days use Ad-Supported
YouTube Video for an average of 24.5 minutes every day representing 32.8% of all time spent daily
with Ad-Supported Social Media.
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296,716 or 79.7% of Adults 18 or older who Used SKYLINE CHILI in the past 30 days use Ad-
Supported Facebook for an average of 59. minutes every day representing 36.6% of all time spent
daily with Ad-Supported Social Media.
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109,791 or 82.5% of Adults 18 or older who Used GOLD STAR CHILI in the past 30 days use Ad-
Supported Facebook for an average of 73.1 minutes every day representing 35.2% of all time spent
daily with Ad-Supported Social Media.
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107,800 or 76.9% of Adults 18 or older who Used FRISCH'S BIG BOY in the past 30 days use Ad-
eln Supported Facebook for an average of 88.2 minutes every day representing 49.9% of all time spent
daily with Ad-Supported Social Media.
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156,000 or 79.2% of Adults 18 or older who Used LAROSA'S PIZZERIA in the past 30 days use Ad-
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21,306 or 35.% of Adults 18 or older who Used DEWEY'S PIZZA in the past 30 days use Ad-Supported
DEWEY'S —"— e‘n YouTube Video for an average of 24.5 minutes every day representing 32.8% of all time spent daily
with Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 24,672;
Local Radio: 19,426; Social Media: 18,913; Non-Prem. Cable: 10,157; Local TV: 8,809
reaching Adults 18 or older who Used SKYLINE CHILI in the past 30 days.
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Radio: 7,249; Social Media: 6,930; Non-Prem. Cable: 2,950:; Local TV: 2,896 reaching

'h el“ M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 8,639; Local
Adults 18 or older who Used GOLD STAR CHILI in the past 30 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Used GOLD STAR CHILI in the past 30
days
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 9,873;
BGBOY- - eln Social Media: 8,025; Local Radio: 7,773; Non-Prem. Cable: 4,115; Local TV: 3,216 reaching

Adults 18 or older who Used FRISCH'S BIG BOY in the past 30 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Used FRISCH'S BIG BOY in the past 30
days
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 12,890;
Local Radio: 10,978; Social Media: 9,311; Non-Prem. Cable: 5,850; Local TV: 5,320
reaching Adults 18 or older who Used LAROSA'S PIZZERIA in the past 30 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Used LAROSA'S PIZZERIA in the past
30days
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Sit-down restaurants used past 30 days: LaRosa's Pizzeria




M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 3,521; Local
Radio: 2,532; Social Media: 2,235; Local TV: 1,126; Non-Prem. Cable: 889 reaching Adults
18 or older who Used DEWEY'S PIZZA in the past 30 days.
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Adults 18 or older who Used DEWEY'S PIZZA in the past 30

days
25,000
20,000
15,000
10,000
5,000
0
~?n?:»°>’°°)°su°«°#e?o 's'Pﬁ?\Q'\ﬂ'b‘?bﬂ%Qbe\Qﬂﬂﬂﬁd?
Pl A A A A I R A R

s Mon-Fri Local AM/FM Radio AQH
e Mon-Fri Non-Premium Cable TV AQH
e Vlon-Fri Digital Media (Less Social) AQH

e [Vion-Fri Local TV Station AQH
s Mon-Fri Social Media AQH

,;.,Q 06‘
OQ'

600,000

500,000

400,000

300,000

200,000

100,000

0

» »w

05“

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
CINCINNATI Metro Area Adults 18 or older

PP AT P PP At R AR R R

P PN S é:‘?h‘?'\‘?#q‘l
AP W P @A #q'a'&'b"‘%o' AR aR

K &

e Vo Fri Local TV Station AQH
s Mon-Fri Social Media AQH

R R o
® o e‘* o
s Mon-Fri Local AM/FM Radio AQH

e Mon-Fri Non-Premium Cable TV AQH
e [VIon-Fri Digital Media (Less Social) AQH

CINCINNATI DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 69
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, inc. LLC. All rights reserved.

* Share of Everything

Sit-down restaurants used past 30 days: Dewey'’s Pizza




Top-13 Out-of-Home Media (Persons & % Reach): Adults h18 or older

(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

AM/FM Radio

Walking in Towns, Cities, Downtown...

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

Spotify

SiriusXm

Retail Stores

YouTube Music
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Avg. Hours+Minutes/day with Out- m
of-Home Media: Adults 18 or older
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who Used SKYLINE CHILI in CINCINNATI
the past 30 days 0.99

2557 R

u who Used SKYLINE CHiLI in the past 30 days m CINCINNATI

[Average Day,

362,525 or 97.4% of Adults 18 or older who Used SKYLINE CHILI in the past 30 days spend an
average of 61.6 minutes per day driving, seeing Billboards and Signs. 69.4% Listen to Local Radio
Stations Out-of-Home for an average of 46.8 minutes/day.
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

{Average week]
‘Grocery Stores

Billboards & Signs (Weekly Drivers)
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Walking in Towns, Cities, Downtown...
Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

Spotify

SiriusXmM

Retail Stores

YouTube Music

123,979 or 93.1% of Adults 18 or older who Used GOLD STAR CHILI in the past 30 days spend an
average of 42.6 minutes per day driving, seeing Billboards and Signs. 70.3% Listen to Local Radio
Stations Out-of-Home for an average of 48.6 minutes/day.
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

{Average week]
‘Grocery Stores

Billboards & Signs (Weekly Drivers)
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Shopping Malls

Drug Stores
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Spotify
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123,575 or 88.2% of Adults 18 or older who Used FRISCH'S BIG BOY in the past 30 days spend an
average of 48.2 minutes per day driving, seeing Billboards and Signs. 73.9% Listen to Local Radio
Stations Out-of-Home for an average of 46.9 minutes/day.
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Top-13 Ad-Supported Out-of-Home Media (Persons & % Rem:h): Adults 18 or older
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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® who Used LAROSA'S PIZZERIA in the past 30 days

187,330 or 95.1% of Adults 18 or older who Used LAROSA'S PIZZERIA in the past 30 days spend an
average of 57.5 minutes per day driving, seeing Billboards and Signs. 74.1% Listen to Local Radio
Stations Out-of-Home for an average of 40.4 minutes/day.
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

{Average week]
‘Grocery Stores

Billboards & Signs (Weekly Drivers)

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Drug Stores

Podcasts

Spotify

SiriusXmM

Retail Stores

YouTube Music

Total Persons.

97.0%

Walking in Towns, Cities, Downtown... m 64.1%

e —
FEE —

38

¥ who Used DEWEY'S PIZZA in the past 30 days

59,132 or 97.1% of Adults 18 or older who Used DEWEY'S PIZZA in the past 30 days spend an
average of 70.5 minutes per day driving, seeing Billboards and Signs. 58.3% Listen to Local Radio
Stations Out-of-Home for an average of 37.2 minutes/day.
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Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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362,525 or 97.4% of Adults 18 or older who Used SKYLINE CHILI in the past 30 days spend an average of
61.6 minutes per day driving, seeing Billboards and Signs representing 40.7% of all Time Spent with Ad-
Supported Qut-of-Home Media.
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123,979 or 93.1% of Adults 18 or older who Used GOLD STAR CHILI in the past 30 days spend an average of
42.6 minutes per day driving, seeing Billboards and Signs representing 30.3% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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123,575 or 88.2% of Adults 18 or older who Used FRISCH'S BIG BOY in the past 30 days spend an average
of 48.2 minutes per day driving, seeing Billboards and Signs representing 33.% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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187,330 or 95.1% of Adults 18 or older who Used LAROSA'S PIZZERIA in the past 30 days spend an average

‘LaI@SaS e‘n of 57.5 minutes per day driving, seeing Billboards and Signs representing 40.% of all Time Spent with Ad-

Supported Out-of-Home Media.
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59,132 or 97.1% of Adults 18 or older who Used DEWEY'S PIZZA in the past 30 days spend an average of
70.5 minutes per day driving, seeing Billboards and Signs representing 41.9% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older

362,525 or 97.4% of Adults 18 or older who Used SKYLINE CHILI in the past 30 days spend an
average of 61.6 minutes per day driving an average of 35.9 miles each day and are 109.3% more
likely to use Bridgetown Road than the Metro average.
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123,979 or 93.1% of Adults 18 or older who Used GOLD STAR CHILI in the past 30 days spend an
average of 42.6 minutes per day driving an average of 24.8 miles each day and are 146.7% more
likely to use Route 28 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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123,575 or 88.2% of Adults 18 or older who Used FRISCH'S BIG BOY in the past 30 days spend an
average of 48.2 minutes per day driving an average of 28. miles each day and are 171.3% more likely
to use Route 28 than the Metro average.
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FAMILY PILZERIA

187,330 or 95.1% of Adults 18 or older who Used LAROSA'S PIZZERIA in the past 30 days spend an
average of 57.5 minutes per day driving an average of 33.4 miles each day and are 184.4% more
likely to use Bridgetown Road than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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59,132 or 97.1% of Adults 18 or older who Used DEWEY'S PIZZA in the past 30 days spend an
average of 70.5 minutes per day driving an average of 41.1 miles each day and are 350.7% more
likely to use Loveland - Madeira Road than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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60,598 or 16.3% of Adults 18 or older who Used SKYLINE CHILI in the past 30 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.7 minutes every day representing 26.6% of all time
spent daily with All forms of Print Media.
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33,912 or 25.5% of Adults 18 or older who Used GOLD STAR CHILI in the past 30 days read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 10.2 minutes every day representing 30.1% of
all time spent daily with All forms of Print Media.
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48,012 or 34.3% of Adults 18 or older who Used FRISCH'S BIG BOY in the past 30 days read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 8.4 minutes every day representing 32.5% of all
time spent daily with All forms of Print Media.

Avg. Week All Print Medta (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
Direct Mail Advertising (excluding Catalogs) m ‘W
Local Daily Newspa per(s) (Daily+Sunday) m 070
Lo oty esospet ooty RS TP 2o

Local Daily Newspaper(s) (sunday) | T g s

Books

Local Daily

USA Today (Daily) (Daity
99 81

USA Today (Daily)

Direct Mail
Direct Mail Advertising

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

New York Times (Daily) Advertising 3 Local Daily (excluding

{excluding Mewspaper(s) (Daih S
A g lewspaper(s) (Daily  Catalogs)
74 (Daily+Sunday)
1 88

New York Times (Daily+Sunday)

New York Times (Sunday)
Wall Street Journal (Daily)
Catalogs

Newspaper(s) Newspaper(s) Times Times Newspaper(s) New York
Magazines mrz.#% who Used FRISCH'S BIG BOY in CINCINNATI {Sunday) {Daily+Sunday) (Daily+Sunday) |  (Daily) {Sunday) USA Today (Daily) Magazines Times (Daily) | All Local

the past 30 days 15 84 64 53 5 1.8 87 72 ] Weekiy...
All Local Weekly Newspapers  grgys) m* 5.1% d

- 0o i
b oo
pe e e e Tl M Hoo. B
e s e

wwho Used FRISCH'S BIG BOY in the past 30 days = CINCINNATI = who Used FRISCH'S BIG BOY in the past 30 days = CINCINNATI
Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
Toem! Persons:

Direct Mail Advertising (excluding Catalogs) mm
Local Daily Newspa per(s) (Daily+Sunday) mw
Local Daily Newspa per(s) (Daily mm
Local Daily Newspa per(s) (Sunday) w
ooz |

USA Today (Daily)

New York Times Wall Swreet Journal
. o = (Daily+Sunday) USA Today (Daily) (Daity)
Local Daily Magatines Local Daily 88 87 87
Newspaper(s) 96 84 | Ns Myer{;)
(Sunday) {Sunday)
115 1.8

New York Times (Daily)

New York Times (Daily+Sunday)

Avg. Hours+Minutes/day with Ad-

New York Times (Sunday) Supported Print Media: Adults 18 or ofderm
New York Times (Sunday)
Wall street Journal (Daily) 15 (exclnding
Wall su:e_i Catalogs) Magazines
Catalogs Joumal (Daily) 76
68
e Direct Mail isis New York Times Local Daily Newspaper(s)
All Local Weekly Newspapers mm%s'l% who Used FRISCH'S BIG BOY in USA Today (Daily) (excludit New Yo (Sunday) (Daity New York Times (Daity)
= 5 the past 30 days 99 z 108 79 69
= who Used FRISCH'S BIG BOY in the past 30 days B CINCINNATI # who Used FRISCH'S BIG BOY in the past 30 days = CINCINNATI
CINCINNAT] Scarborough R1 2026: Feb25-Feb26 Qual intab 123 3 Share of Everything

All Graphs and soefa.ai Data Modehng Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All nghrs reserved for Anything

Sit-down restaurants used past 30 days: Frisch's Big Boy



1aRosas

ZZERIA

FAMILY Pl

Lol
== GIN

54,074 or 27.4% of Adults 18 or older who Used LAROSA'S PIZZERIA in the past 30 days read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 8.9 minutes every day representing 29.3% of all
time spent daily with All forms of Print Media.
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30,885 or 50.7% of Adults 18 or older who Used DEWEY'S PIZZA in the past 30 days read Direct Mail

DEWEY'S eln Advertising (excluding Catalogs) for an average of 7.6 minutes every day representing 22.3% of all
time spent daily with All forms of Print Media.
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P18+ who used LAROSA'S PIZZERIA in the past 30 days (Shopped/Visited/Bought past
3mos Due to Ads on %)

696,452 35.8%

626,672 32.2%

586,650 30.2%

455,739 23.4%

276,111 14.2%
287,638 14.8%

218,862 11.3%

Local AM/FM Radio

289,524 14.9%

Podcasts
Billboards

Audio Streaming Services

164,247 8.4%
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m P18+ who used LAROSA'S PIZZERIA in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
H P18+ CINCINNATI AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Sit-down restaurants used past 30 days: LaRosa's Pizzeria
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P18+ who used DEWEY'S PIZZA in the past 30 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)
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Sit-down restaurants used past 30 days: Dewey's Pizza



